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EXEBEO
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"Se OY£ON) LIE TV MEPOIVI) NEpiodo Tne AEG, N600

a Asyar.

HeTaPAnBnke (auvénBnke n peIwbnke) o 1{ipog oTo KaraoTnud oa

T1) OIdpKela TiI¢ PeTIVIIG 88116 AEO;”

] /4,/" ‘
) ulmxlim‘?f )

Oeoocalovikng

AAANog ARuog

ZYNOAO

Néavw atmd -50% 0% 6% 1%
-41-50% 2% 0% 1%
-31-40% 0% 6% 1%
-21-30% 6% 6% 6%
-11-20% 13% 6% 11%
Katw amé -10% 4% 0% 3%
Agv petaBAROnke 34% 35% 34%
Méxp1 +10% 11% 24% 14%
+11-20% 11% 6% 10%
O +21-30% 4% 0% 3%
2 +31-40% 0% 0% 0%
L +41-50% 0% 0% 0%
< Néavw atmd +50% 0% 0% 0%
<ZE A=/AA 15% 12% 14%
<
Ogoocalovikng AAANog ARuog 2YNOAO
Average -15 -5.8 -2.6
Minimum -50.0 -60.0 -60.0
25th Percentile -10 -15 -14
Median 0 0 0
75th Percentile 5 8 7
Maximum 30.0 20.0 30.0
Trimmed Average -1 -4 -1

PALMOSANALYSIS[] K¥EBEO
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"Ano Tnv guneipia oag vnnpés diapopd orov KUKAO EPYaociwv
HETA&EU TOU MP@WTOU TPINUEPOU Kal TG UNOAoINNG NEPIOOOU TG &

AEO;”

9%

Nai, nrav onuavrika auvénuévog oro 1o Tpinuepo

27%

Nai, nrav Aiyo auénuévog oro 10 1pifuEPo

34%

Agv utmpxe 181aitepn Siapopa

16%

Nai, nrav Aiyo usiwuévog oro 1o 1pinuepo

13%

Nai, nrav onuavrika ysiwpévog aro 10 TPIRUEPO

A=/AA (au86punra) 1%

PALMOSANALYSIS[J EXEBEO
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- "An6 TNV euneipia oag, unnp&e 31aPopd aToV KUKAO EPYacidl
-;‘\f\"' HETA&EU TOU NMPWTOU TPINEEPOU Kal TIIG UNMOAOINNG NEPIOOOU TIIG
| i :

AE /II

o
) \I(Kln']}:?r

N

@) TaBépva /

= Kagé / Mtrap EoTiatépio / ZYNOAO
<§E Oulepi

1L

—

g Nai, ATav onuavTikd au§nuévog oo 10 TPIRUEPO 0% 12% 9%
—

<L Nai, ATav Aiyo au§nuévog oTo 10 TpIRuEPO 28% 27% 27%
A’

<L Agv utripXE 1I810iTEPN S1aQopd 33% 35% 34%
al

O Nai, ATav Aiyo peiwpévog oTo 10 TPIRHEPO 33% 10% 16%
—

E Nai, ATav onUAvTIKd PEIWPEVOG OTO 10 TPIRUEPO 6% 15% 13%
<¥E AZ=/AA (auB6punTa) 0% 2% 1%
<

2

<

PALMOSANALYS
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"Ano Tnv guneipia oag vnnpés diapopd orov KUKAO EPYaociwv
HETA&EU TOU MP@WTOU TPINUEPOU Kal TG UNOAoINNG NEPIOOOU TG &

AE ;II

Oeococalovikng AAAog AQuog ZYNOAO

Nai, ATav onuavTikd au§nuévog oTo 10 TPINMEPO 11% 0% 9%
Nai, ATav Aiyo au§nuévog oTo 10 TpIRUEPO 23% 41% 27%
2 Agv utripXe 1810iTEPN SlaQopd 30% 47% 34%
L
< Nai, ATav Aiyo peiwpévog oTo 10 TPIRUEPO 21% 0% 16%
prd Nai, ATav oNUAVTIKA PEIWPEVOG OTO 10 TPINHEPO 13% 12% 13%
A=/AA (auBéppunTa) 2% 0% 1%

PALMOSANALYSIS[J EXEBEO
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"MMooo onuavrikn 6a )iéyars o7/ givar n AEO a) yia 70 karaorr
kai B) yia Tnv oikovouia T OsooaAovikng;:”

H KaB6Aou onuavTiKA 1OYI1 KOl TGOO CNUAVTIKNA H APKETA ONMAVTIKA
H oAU onuavTIKA H[ldpa TTOAU ONpAVTIKA A=/AA

0o

MNa 1o kKaTdoTNHA 1% %

14% Y6 6% 3%

MNa tn Oecocalovikn

PYEBEO

EMTIMOPIKO & BIOMHXANIKO
EMNIMEAHTHPIO ©OEZZAAONIKHI
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1€ OT1 €ivar n AEO a) yia To kardorr)
Vv oIkovouia 1n¢ Osooalovikng:”

TaBépva /
Kagé/ Mmap  EoTmiardpio / 2YNOAO
Oulepi
TO KOTAOTNHA - 1- KaB6Aou onpavTiki 33% 15% 20%
TO KATACTNHA - 2- OXI KOI TOGO ONUAVTIKA 39% 33% 34%
TO KATAOTNHA - 3- APKETA ONUAVTIKA 28% 40% 37%
TO KATAOTHUA - 4- [TOAU oNUAVTIKA 0% 10% 7%
TO KATAOTNHA - 5- Ndpa TTOAU onUAVTIKA 0% 2% 1%
TO KATdoTHUA - AZ/AA 0% 0% 0%
™V Ocooalovikn - 1- KaB6Aou onpavTiki 22% 12% 14%
NV Ocooalovikn - 2- OxI Kal T6GO GNUAVTIKA 22% 8% 11%
TNV @cocalovikn - 3- APKETG ONUAVTIKA 39% 33% 34%
TNV @cooalovikn - 4- MoAU onuavTIKA 6% 40% 31%
TNV @cocalovikn - 5- Mdpa TOAU onuaAvTIKA 11% 4% 6%
TNV Ococalovikn - AZ/AA 0% 4% 3%

PYEBEO

EMTIMOPIKO & BIOMHXANIKO
EMNIMEAHTHPIO ©OEZZAAONIKHI




‘..._ "f16oo onuavrikij 8a A€yare ot sivar n AEO a) yia 10 Kkardorry,
‘\\ i kai B) yia Tnv oikovouia T OsooaAovikng;:”

-

Oeooalovikng AAAog Afjuog 2YNOAO

TO KATAOTNHA - 1- KaB6Aou onpavTiKA 21% 18% 20%

TO KATACTNMA - 2- ‘OXI Kal TOCO CNMAVTIKA 30% 47% 34%

TO KATAOTNHA - 3- APKETE ONMAVTIKA 40% 29% 37%

TO KATAOTNHA - 4- MOAU onUAVTIKA 8% 6% 7%

(23 TO KATACTNMA - 5- Mdpa TTOAU oNMAVTIKA 2% 0% 1%

I TO KOTAOoTNHA - AZ/AA 0% 0% 0%

<<E TV @cocalovikn - 1- KaB6Aou onpavTikKi 19% 0% 14%
Z

<L TNV @cocalovikn - 2- 01 Kal TOGO GNUAVTIKA 8% 24% 11%

TNV Ococalovikn - 3- APKETG ONUAVTIKA 32% 41% 34%

TNV Ogooalovikn - 4- MoAD onuAvTIKNA 30% 35% 31%

™V O@gooalovikn - 5- Mdpa TTOAU oNUAVTIKA 8% 0% 6%

TNV O@cooalovikn - AZ/AA 4% 0% 3%

PALMOSANA
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