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MARKET RESEARCH | WEE DEVELOPMENT | CONSULTING

EvtoA€ag: EAANvikA Padlopwvia TnAeopaon A.E.

Nepiodog: 7 — 15 lavouapiou 2025

Neploxn épevvag:  MaveAAadikn kaAun

Asiypa: Avbpec & yuvaikeg, 17 etwv Kot dvw, 1.004 dtopa e avaAoyLKA KATOVOUN
oTL¢ 13 AlotknTikeg MepldEpetec TNE Xwpag.

Mé£Boébog: 62% TNAePwVIKEC ouvevteLEeLC pe ovotnua CATI (Computer Assisted
Telephone Interviewing) kat 38% Online epwTnUATOAOYLO HE CUCTN MO
CAWI (Computer Assisted Web Interviewing) péow miotonotnuevwy
online panels.

ZtaBuioelg: To Selypo otaBuiotnke ek TWV UOTEPWV WCE TIPOC To PpUAO Kat TNV NALKia
TWV EPWTNOEVTWV.

Tuniko opaApa:  MeEyLoto otaTloTiko odpaApa £3.1% pe dStdotnua epmotoovvng 95%

EpwtnpatoAoylo: Ol epwTtAOELS avadEPOVTAL OTOUG TITAOUC TwV ypodNUATWY

”
n apatnpnon: 1) Orou to adpotoua Twv mocooTWY SeV ivatl akplBwe 100%, auté oQeIAETaL OE GTPOYYUAOTIOLATEL.
2) H Palmos Analysis eivat Taktiko uéAog tou SEAEA, Exst Ap. Mntpwou 11 oto EZP kot tnpei toug Kavoveg Asovtodoyliog tng
ESOMAR yLa Ti¢ 5nUOCKOTOELG KAL TNV EPEUVA OYOPUG.
3) O aotepiokog (*) umodnAwvel evéeiktika amoteAéouata Aoyw ULkpri¢ Baong oto deiyua.
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«Ta teAevtaia xpovia dieayetat oulntnon otnv EAAGda yia to
dnuoypadiko mpdfAnua, SnAadn tnv tdon HElwonG Kot yRapoveng Tou
MANOUOHOU TG XWpPaG pag. Katd tn yvwin oag Kot o€ po KAipaka oo to 1-

Ka®dAou onpavtiko péEXPL To 5-EEaPETIKA ONAVTLKG, aUTO To BEpa eival: »
(N=1.004)

2-Oxt ko toco 1-KadoAou Ar/AA
onuavtiko  onuavtiko 1%
5% 1%

3-ApKeta
ONUAVTIKO
21%

4-MoAu

ONUAVTIKO
25%
\_""-—‘

PALMOSANALYSISD

MARKET RESEARCH | WEE DEVELOPMENT | CONSULTING

5-Eéaipetika
ONUAVTIKO
47%



«Ta teAevtaia xpovia diefayetatl oulntnon otnv EAAGSa yLa to
dnuoypadiko mpdfAnua, SnAadn tnv tdon HElwonG Kot yRapoveng Tou

MANOUOHOU TG XWpPaG pag. Katd tn yvwin oag Kot o€ po KAipaka oo to 1-

Ka®dAou onpavtiko péEXPL To 5-EEaPETIKA ONAVTLKG, aUTO To BEpa eival: » P AL Mos AN ALYSISD

(N=1'004) MARKET RESEARCH | WEE DEVELOPMENT | CONSULTING

HuiaoTikA

AoTIKA (2.000 - AypoTIKA - -
(>10.000 10.000 (<2000 ZYNOAO Avtpag lNuvaika  XYNOAO
KdToIKoI) KGTOIKOI) kdToikor) 5-EaIpeTIKG onpavTiké  51% . 43% 047% !
5-E£QIPETIKG ONUAVTIKS 44% 53% 57% 47% AL CAENATL ZU A I =T
4-ToAU GNPAVTIK 25%} 19%JL 72% 29% 86% 25% 72% 3-ApKETA ONUAVTIKO 17% 26% 21%
3-APKETG GNUAVTIKG 24% 22% 9% 21% 21077 [T T G G% s )
2-0OxI Kal TG00 GNUAVTIKG 5% 4% 4% 5% 1-KaBoAou anuavriks 2% 1% 1%
1-KaB6Aou onpavTikd 2% 1% 2% 1% AT/AA 0% 1% 1%
AT/AA 1% 1% 0% 1%
17-24 etwv*  25-34 etwv  35-44 eTwv 45-54 etwv 55-64 eTwv 65 eTwv Kal dvw  ZYNOAO
5-E§aupeTIKA onUavTIKO 3% 42% 60% 64% 47%
4-TloAU onpavTiKG 9%]L 31 OO,F 60% 50/} 64% 26% SF ZZ%JL 82% 23%JL 87% 25% £
3-ApPKETA ONMAVTIKO 40% 29% 30% 25% 12% 10% 21%
2-Ox1 Kol TOGO GNMUAVTIKO 16% 6% 4% 5% 4% 1% 5%
1-Ka@6Aou onuavTtiké 1% 3% 2% 1% 2% 1% 1%

Ar/AA 0% 2% 0% 1% 0% 1% 1%



«MapakoAw TOMOOETAOCTE TA MAPAKATW OEpata o pia
OELPA OTLO TO TTILO GNMAVTLKO (1) LEXPL TO AlyOTEPO

MARKET RESEARCH | WEE DEVELOPMENT | CONSULTING

ONMOVTLKO (6) yia tn X&Eié‘oﬁ S PR ) PAI.MOSANALYSISD

1 — Mo onuavTiké == MEZH OEZH ——> 6 —/\iy0TEPO ONUAVTIKS

4,6

Evioxuon KatamoAéunon  Evioyxuon pobwv/ EykAnpoatikotnta / Anpoypadiko KAwpoatikn kpion /
ocuotipatog vyeiag / akpifetag / Meiwon  slcodnudtwv Acdalera (neiwon ko Akpaia Kopka
nepifaing TLHWV ynpavon dawopesva

nAnGuopou)



«MapakoAw TOMOOETAOCTE TA MAPAKATW OEpata o pia
OELPA OTLO TO TTILO GNMAVTLKO (1) LEXPL TO AlyOTEPO

MARKET RESEARCH | WEE DEVELOPMENT | CONSULTING

ONMOVTLKO (6) yia tn X&Ei;‘oﬁ S PR ) PALMOSANALYSISD

HAikia 17-24 etwv* 25-34 eTwv 35-44 eTwv 45-54 eTwv 55-64 eTwv 65 eTwv kat avw  ZYNOAO
Evioxuon ouoTtiparog uvyeiag / mepiBaAyng 2.5 2.9 3.1 2.9 2.8 2.8 2.8
KartamoAéunon akpifeiag / Meiwon Tipwv 3.5 2.8 2.7 2.7 3.0 3.1 2.9
Evioyxuon picwv / eicodnudtwyv 2.9 3.0 2.9 3.0 3.6 3.9 3.3
EykAnpatikétnta / Ao@dAsia 3.3 3.6 3.3 3.5 3.4 3.2 3.4
Anpoypa@iké (peiwon kai yApavon mAnbuopou) 4.6 (6M) 4.3 (5" 4.2 (5M) 4.2 (5M) 3.7 (5" 3.5 (4" 4.0
KAipatiki kpion / Akpaia Kaipiké@ @aivopeva 4.2 4.5 4.7 4.8 4.6 4.5 4.6
ApIBudg TTaISIWV OTNV OIKOYEVEIX TTOU peEyGAwoav 1 2 3 4 5+ ZYNOAO
Evioxuon cuotiuarog vyeiag / repifaiyng 2.7 2.8 2.8 2.7 3.2 2.8
KaratmroAéunon akpipelag / Meiwon Tipwyv 2.7 2.8 3.1 3.1 2.8 2.9
Evioxuon piocbwyv / eicodnudrwyv 3.2 3.2 3.5 3.2 3.7 3.3
EykAnuaTikétnTta / Ao@aAsia 3.5 3.5 3.1 3.7 3.1 3.4
Anpoypa@iké (peiwon kal yApavon TAn6uouou) 4.3 (5" 4.2 (5M) 3.9 (5 3.8 (5" 3.6 (4") 4.0

KAipaTiki kpion / Akpaia Kaipikd @aivopeva 4.6 4.6 4.6 4.6 4.6 4.6



«EoEilc MPOoWTLKA, EXETE OKEPTEL VAL LETOLKOULOETE

QIO TNV MEPLOXT) OV KOTOLKELTE GLEPQL;»

(N=1.004) PALMOSANALYSIS_D
MARKET RESEARCH | WEB DEVELOPMENT | CONSULTING
AT/AA Nat Kaf axeb"tdZw va
1% TO KAVW KArolo
otiyun oto uéAdov

18%

Nat aAda bev
oxeblalw va to Kavw
18%



«EoEilc MPOoWTLKA, EXETE OKEPTEL VAL LETOLKOULOETE
QIO TNV MEPLOXT) OV KOTOLKELTE GLEPQL;»
(N=1.004)

PALMOSANALYSISD

MARKET RESEARCH | WEE DEVELOPMENT | CONSULTING

17-24 eTwv* 25-34 eTwv 35-44 eTwv 45-54 eTwv 55-64 eTwv 65 eTwv Kal dvw ZYNOAO

Nai qu oxs&s‘x{m VA TO KAVW KATTOoIa 429 36% 2504 16% 10% 4% 18%

oTiyun oTo péAAov

Nai aAAd Sev oxediddw va To KAVW 26% 34% 29% 19% 9% 5% 18%

Oxi 29% 29% 45% 64% 80% 91% 63%

AT/AA 3% 1% 1% 1% 0% 0% 1%

. . EA. ErayyeApariag/ .
. I3iwTIK6G  Anuéoiog ; ., ZTTOUdaOoTAG/ . "
ZuvTtagiouxog YrréAAnAog YTraAANAS Epnopog/' OIKOKUpIKG ®ormnTAc* Avepyog* ZYNOAO
Emixeipnuariag

Nau kai oeB16w va To kavw KkaTTola 4% 23% 27% 20% 10% 40% 35% 18%
oTIyuR oTo péAAov
Nai aAAd dev oxedIdlw va TO KAVW 5% 28% 18% 20% 9% 29% 27% 18%
Oxi 90% 47% 55% 59% 81% 29% 35% 63%
AT/AA 0% 1% 1% 0% 0% 1% 3% 1%



«la rtowov Kupiwe Aoyo oképteote N okepTAKATE val @

METOKOUIOETE QMO TNV MEPLOXN TIOU KOTOLKEITE GEPQL;»

(Ocol okédtovral | okéPtnkav va petakopiocovv, N=363) PAI-MOSANAI-YSIS

MARKET RESEARCH | WEE DEVELOPMENT CCI'HSI.II.TIHE

lNa ntpoownikoug Adyouc (oxéon, olkoyEveLa KTA) 29%

Nari n neploxn eivar urtoBaduiouévn/dev unapyouvv
énuooiec kataAAnAec untodouég

19%

lNari 6ev unapyouv eukalpisc amaoxoAnong otnv _ 16%
neploxn
Narti n kowvwvikn/moAwtiotikny {wn otnv rteptoxn Sev _ 15%
eivat eAkuotikn
Narti 6ev urtapyouv kaAa austBoueveg bovAelég otnv _ 15%
neploxn
AAAo (bieukpwviote) 6%

Al/AA (au36punta) ’ 1%



«la rtowov Kupiwe Aoyo oképteote N okepTAKATE val

HETAKOMIOETE QMO TNV TLEPLOXN TTOU KOLTOLKELTE OLLEPQ;»
PALMOSANALYSIS_D

(OocoL oképtovtan  okéEPtnkav va petakopicovv, N=363)
MARKET RESEARCH | WEB DEVELOPMENT | CONSULTING
. KevTpikn/ .
ATTIKA EB )? Ap;é?x NoTia }:]p?;g/ ZYNOAO
EAGSa 1
MNa TpoowrikoUg Adyoug (oxEon, OIKOYEVEIX KTA) 34% 25% 18% 40% 29%
Marti n mepioxn €ival utrtoBaduiocuévn/dev utrdpxouv dnuocieg KAaTdAAnAeg uTTodopuég 21% 10% 28% 16% 19%
MNari dev UTTAPXOUV EUKAIPiEG ATTATXOANCNG OTNV TTEPIOXN 5% 27% 30% 14% 16%
Mari dev uTrdpyxouv KaAd apeiBopeveg BOoUAelEG TNV TTEPIOXK 15% 17% 8% 17% 15%
MNarti n kKovwvikR/TToAITIoTIKA {WNR oTNV TrEPIOXN S€V gival EAKUOTIKNA 15% 15% 14% 12% 15%
AAAo (di1eukpIvioTe) 9% 5% 2% 0% 6%
AT/AA 1% 0% 0% 0% 1%
17-24 etwv* 25-34 eTwv 35-44 eTwv 45-54 eTwv 55-64 eTwv 65 eTwv kai dvw ZYNOAO
Mo TpoowTTIKoUug Adyoug (oXEON, OIKOYEVEIX KTA) 16% 27% 24% 38% 50% 47% 29%
r|a1'| n mepioxn £IVGI’U1TOBGO|JIO‘|.I£VI'|/5£V UTTAPXOUV SNUOOIEG 20% 2106 210 15% 11% 18% 19%
KaTdAAnAeg uttodopég
Mari 3ev UTTAPYXOUV EUKAIPiEG ATTAOXOANONG OTNV TTEPIOXN 28% 14% 20% 10% 5% 4% 16%
Moati dev utTTdp)ouV KaAd apeifOpeveg BOUAEIEG TNV TTEPIOXN 12% 18% 18% 9% 23% 0% 15%
Marin KO’IV(A)VIKnhTO)\ITIO'TIKI‘] {wn oTnv TTeEPIOXN Bev gival 18% 17% 14% 15% 3% 13% 15%
€AKUOTIKA
AAAo (dieukpivioTe) 4% 3% 2% 12% 8% 18% 6%
2% 0% 1% 0% 0% 0% 1%

Ar/AA



«Mouot eivat oL 8U0 KupLdteEpPOL AdyoL yiLa To dnpoypadiko
neoBAnua (Heiwon kat yapavon tou nAnBucpou) otnv

EAAGSa;» PALMOSANALYSIS

(uéxpl 2 ETI'.lAOVE'C, N=1.004) MARKET RESEARCH | WEB DEVELOPMENT musumns

Ot otkovouikeg ouvInkeg (bouAeiég, etocodnuata KtA) — 76%

givat SUCUEVEIG yLa TIC OLKOYEVELEG

Ol KOWVWVIKEG TTAPOXEC Kol UTTOSOUEG yLa TNV _ 42%

untootnpLén Twv OLKOYEVELWYV SEV Eival EMAPKEIG

’ ’ 14 ’ ’ ’ o
O véol amopeuyouv i dtotalouv va Kavouv ratdia _ 37%
MoAAoi, kupiwg véol, puetakoui{ouv oto eEWTEPLKO yLa -24%

KaAUTepeC ouvInkes StaBiwoncg

Auvéavetal ouveyws to npoodokiuo {wn¢ tou
nAnduouou

5%

Al/AA (audopunta) ’ 0%



«Motol eivat oL U0 KVpPLOTEPOL AdYOoL yLa To dnpoypadlko
neoBAnua (Leiwon kot ynpavon touv mAnbucpov) otnv

EAAGSa;» PALMOSANALYSIS_D

(p.s'xpl 2 ETI'.I.AOVE'C, N=1.004) MARKET RESEARCH | WEB DEVELOPMENT | CONSULTING

AvTpag Muvaika ZYNOAO

(o]} OIKOVOHIKEG ouvOnkeg (SouAcgiég, elcodnparTa KTA) gival SBuoueveig 72% 79% 76%

YIO TIG OIKOYEVEIEG

Oi KOIVWVIKEG TTAPOXES Kall UTI"050|J£§ yia TNV UTTOOTAPISN TWV 39% 45% 229

OIKOYEVEIWYV BV €ival ETTAPKEIG

O1 véol atro@euyouv 1 dioTdfouv va Kavouv Traidid 42% 33% 37%

non:)l, Kuplwg’ VoI, METOKONI{OUV OTO £EWTEPIKO Yia KAAUTEPEG 2306 2504 24%

ouvenkeg diafiwong

AugdaveTtal ouveXwg T0 TTPOOdOKINO (WG Tou TTANBucUOU 8% 3% 5%

AT/AA 1% 0% 0%

17-24 etwv* 25-34 etwv 35-44 eTwv 45-54 etwv 55-64 eTwv 65 eTwv Kal dvw ZYNOAO

Q| OIKOVOHIKEG ouvOnkeg (Bo’u)\slsg, g€lo00dAuaTa KTA) 66% 66% 66% 8206 8206 81% 76%
gival SUOPEVEIG YIA TIG OIKOYEVEIEG
Ol KOIVWVIKEG TTAPOXEG KGI’U1TO50|J’£§ viamy 289% 44% 43% 48% 50% 37% 42%
UTTOOTAPIEN TWV OIKOYEVEIWYV €V gival ETTAPKEIG
O1 véol atrogelyouv K diIoTdfouv va KAvouv Traidid 51% 36% 43% 32% 30% 37% 37%
I'Io)\f\m, Kupiwg véol, |.I£TG'KO[.|I§OUV OTO £EWTEPIKO YIA 34% 2506 19% 20% 23% 2704 24%
KaAUTEPEG oUVONKeg diafiwong
Augdaverai OUVEXWG TO MPOodOKINO {whG TOu 6% 14% 9% 3% 20 20 506
mAnGuopoU

Ar/AA 0% 0% 1% 1% 1% 0% 0%



«la oo Aoyo Bewpeite otL oL vEoL opepa anodelyouv i
Sdtotalouv va KAvouv roudLa;»

(OcoL antavtnoav ot «Ot véot arjuepa aropevyouv 1 Stotalovv P AI. Mos AN AI_YSI sn

vVa Kvouv ﬂalald», N=372) MARKET RESEARCH | WEB DEVELOPMENT | CONSULTING

AT/AA
1%

la Adyoug tpomou
{wn¢ (eAeudepog
Xpovog, diaockedaon,
taidla ktA.)
25%

Mo otkovouikoug
Adyoug

65%

Na enayyeAuatikoug
Adyoug (ormouébég,
Kaplépa KtA.)

9%



«Oa cag avadEpw KA OELPA OTTO UETPO IOV MTOPEL va AABeL N
MoAtteia yia TV avtipetwnion tov dnuoypadikol mpoBAnaTog

NG Xwpog pag kot 0a nBeAa va emdé§ete ta 600 onpavIKOTEPQ

KOLTGL TN YV@MN oaLG;» PALMOSANA[YS'SD

(uéxpl 2 Enmovéq' N=1.004) MARKET RESEARCH | WEE DEVELOPMENT | CONSULTING

S ey | p
moasamioas vipos v swortv e (I :
®Dopoloyikd KivNTPpa/EKTTTWOELS (POPOU YLa OLKOYEVELEG LUE TTALSLA °
Kowvwvikn Katolkio (OTeyaoTikéG AUCELS YL VEOUG, OLKOVOULKX EUAAWTES i _28%

TTOAUTEKVEG OLKOYEVELEG KTA)

Evioxuon édouwv ppovtidac Bpepwv kat naitdiwv (oAoruepot naibdikoi otaduoi —2 3%

Kat oxoAcia)

Kivntpa yia tov EmavanatpLlouo VEwWV Kol OLKOYEVELWYV TTOU UETAKOULOAV OTO — 18%

e§wTEPLKO

Kivntpa yia tnv eykardotacn véwv epyalouévwv/enayyeApatiov otnv — 18%

enapyia

Yio9étnon and enyelpiosig/sTaupeiec HETPWV Onwe N TNAEpyacia, ot — 15%

Bpeovnrniakoi otaduUoi EVTOS TNG EMIXEIPNONG, EMEKTAON YOVIKWVY ASELWV KTA

Auvvatotnta tnAspyaociag o€ véous yoveic (Epyaoia and to oritt) — 11%

, , . , o
Evioxuon tou mpoypauuatos «VTavTd oTo oty - 3%

Ar/AA (av96punta) - 3%



«Oa cag avadEpw KA OELPA OTTO UETPO IOV MTOPEL va AABeL N
MoAtteia yia TRV avtilpeTwnion tov dnpoypadikol pofARUOTOC

™G Xwpag pag kot Oa R0eAa va emiAégete ta §U0 onpavIKoTEpQL

KOLTGL TN YN 00 » PALMOSANALYSlsn

MARKET RESEARCH | WEE DEVELOPMENT | CONSULTING

(néxpL 2 emhoyEg, N=1.004)

AoTIKA H“;%%B"fn AypoTIKA
(>10.000 . (<2000 ZYNOAO
10.000
KATOIKOI) . KATOIKOI)
KATOIKOI)

Evioxuon Twv €mMSONATWYV TEKVOTTOINONG Kal avaTPo@ng TTaISiwyv 39% 39% 28% 38%

0POAOYIKA KivNTPO/EKTITWOEIG (POPOU YIO OIKOYEVEIEG JE TTaIDIA ) o ) )
®dopoloyikd KivnTpa/ VOEIS PpOpoU Y \'f GHM (¢ 34% 25% 33% 33%
Kow’wvmn KC(TOIKI’(X (oTeEYaoTIKEG AUCEIG YIO VEOUG, OIKOVOUIKA EUAAWTEG 1) 28% 289% 28% 28%
TTOAUTEKVEG OIKOYEVEIEG KTA)
vaxuc’rn dopwv q’>povn6ag Bpepwyv Kai TTaIdIWV (OAonuEPOI TTAISIKOI 2204 299% 21 2306
oTabuoi ka1 oxoAsia
KivnTtpa yia TOV ETTAVOTIATPIONS VEWV KAl OIKOYEVEIWY TTOU PETAKOHITAV 16% 20% 26% 18%
OTO EEWTEPIKO
KIVI’]Tp'(X YIO TV EYKATAOTACT VEWV EPYOUOUEVWV/ETTAYYEAPATIWV OTNV 16% 19% 2504 18%
gmapyia
Y100éTnon amrod emixeipRoeIg/eTaipeieg HETPWY OTTWG N THAEpyaoia, ol
BpepovnTriakoi oTaBuOI EVTOG TNG ETTIXEIPNONG, ETTEKTACT YOVEIKWV 17% 12% 6% 15%
adeiwv KTA
AvuvatétnTta TnAgpyaciag o€ véoug yoveig (epyacia atré 1o oTTiTI) 13% 7% 5% 11%
Evioxuon Tou TTpoypAauUaTOG «KVTAVTA GTO GTTITI» 3% 7% 1% 3%

Ar/AA 3% 3% 8% 3%



«Oa cag avadEpw KA OELPA OTTO UETPO IOV MTOPEL va AABeL N
MoAtteia yia TRV avtilpeTwnion tov dnpoypadikol pofARUOTOC

™G Xwpag pag kot Oa R0eAa va emiAégete ta §U0 onpavIKoTEpQL

KOLTGL TN YN 00 » PALMOSANALYS'SD

MARKET RESEARCH | WEE DEVELOPMENT | CONSULTING

(néxpL 2 emhoyEg, N=1.004)

Avtpag lNuvaika 2YNOAO

Evioxuon Twv emMISOMATWYV TEKVOTTOINONG KAl AVOTPOPRG TTaIS IV 39% 37% 38%
®Dopoloyikd KivNTPa/EKTITWOEIG POPOU YIA OIKOYEVEIEG E TTAISIG 36% 30% 33%
KolvwVIkA KaTolKia (OTEYaoTIKEG AUCEIG VIO VEOUG, OIKOVOMIKA EUAAWTEG I TTOAUTEKVEG OIKOYEVEIEG KTA) 30% 26% 28%
Evioxuon dopwv @povTidag Bpepwyv Kal raidiwv (oAonuepol maidikoi oTabuoi kai oxoAsia 20% 26% 23%
KivnTpa yia ToV eETTavaTraTpIodO VEWV KAl OIKOYEVEIWY TTOU HETAKOMIOOV OTO EEWTEPIKO 18% 18% 18%
KivnTpa yia TNV eyKatdoToon VEWV ePYAJOMEVWV/ETTOYYEANATIWV GTNV ETTOPXia 21% 14% 18%
Yloaé"rncn amo E:ITIXSIpI"]O'EIg!_ETf!IpEiEg |:léprV OTTwWG n TNAepyaoia, ol BpepovnITioKoi oTaBUOi EVTOG TNG 11% 19% 15%
ETMIXEIPNONG, ETTEKTACT) YOVEIKWYV ASEIWV KTA

AuvaréTnTa TNAEpyaciag oe VEOUG YOVEiG (Epyacia aTrd To OTTiTI) 9% 13% 11%
Evioxuon Tou TpoypGUHATOG «VTAVTE OTO OTTITI» 2% 5% 3%
AT/AA 4% 3% 3%

17-24 etwv* 25-34 eTwv 35-44 eTwv 45-54 eTwv 55-64 eTwv 65 eTwv Kai dvw  XYNOAO

Evioxuon Twv £mdoudrwy TEKVOTToinong Kal avaTtpo@ng maidiwv 38% 39% 42% 39% 35% 35% 38%
PopoAoyIkd KivNTPO/EKTITWOEIG POPOU YIO OIKOYEVEIEG HE TTAIBIA 37% 29% | 42% 41% | 32% 22% 33%
Kowu.!vu(n KaTolkia (oTeyaoTikéG AUCEIG YIa VEOUG, OIKOVOHIKG EUGAWTEG 1 TTOAUTEKVEG 19% 29% 26% 27% 28% 33% 28%
OIKOYEVEIEG KTA)

EVIO‘XI:IO'I'] Sopwv @povTidag Bpepwyv Kal TTaidiwv (oAoRpepol TTaidikoi oTabuoi Kal 12% 12% 20% 23% 28% 31% 23%
oXOoAgia

KivnTpa yia TOV ETAVATTATPIOHO VEWV KAl OIKOYEVEIWV TTOU HETAKOHIOAV OTO £§WTEPIKO 24% 16% 13% 14% 18% 22% 18%
Kivntpa yia TNV eyKaTdoTaon VEwV epyaoOHEVWV/ETTAYYEAPATIV OTNV ETTOPXIO 21% 15% 15% 17% 17% 20% 18%
Y|09£Tl‘|’0'r| u:rro £1TIX£IpI‘]’0'£I§/£TGIp£'I£§ HETPWV (')'Trt’.og n ml}spyucm, ol Bpe@ovnTTiakoi 18% 27% 16% 17% 12% 9% 15%
oTaOUOI EVTOG TNG ETTIXEIPNONG, ETTEKTACT YOVEIKWV OSEIWV KTA

AuvatéTnTa TnAEpYOTiag og VEOUG YOVEIG (Epyadia aird To oTriTI) 22% 24% 12% 10% 7% 5% 11%
Evioxuon Tou TpoypdPHATOG KVTAVTA OTO OTTITI» 5% 3% 5% 3% 5% 1% 3%

Ar/AA 0% 1% 2% 2% 6% 7% 3%



«Oa cag avadEpw KA OELPA OTTO UETPO IOV MTOPEL va AABeL N
MoAtteia yia TRV avtilpeTwnion tov dnpoypadikol pofARUOTOC

™G Xwpag pag kot Oa R0eAa va emiAégete ta §U0 onpavIKoTEpQL

KOLTGL TN YN 00 » PALMOSANALYSlsn
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(néxpL 2 emhoyEg, N=1.004)

MNaid1a KATW TWV 15 ETWV Nai Oxi ZYNOAO
Evioxuon Twv em3oudTWYV TEKVOTTOINONG KAl AVATPOPNG TTAISIWYV 42% 36% 38%
DopoAoyikd KivnTPa/EKTITWOEIG POPOU YIA OIKOYEVEIEG ME TTAISIA 44% 29% 33%
Koivwviki kartoikia (oTeyaoTikéG AUCEIG YIa VEOUG, OIKOVOUIKA EUAAWTEG 1 26% 29% 28%

TTOAUTEKVEG OIKOYEVEIEG KTA)

vaxuc'rn Sopwv q’>pov1|6(xg Bpepwyv kai TTaidiwv (oAonuepol TaiIdIKoi 17% 2506 2396
oTabpoi kal oxoAsia

KivnTpa yia TOV ETTAVATTATPIOUO VEWYV KAl OIKOYEVEIWYV TTOU JETAKOUICAV

X 11% 20% 18%
OTO £EWTEPIKO
KIVI]Tp’(X YId TNV EYKATACTAON VEWV EPYOJOUEVWV/ETTAYYEANATIWV OTNV 13% 19% 18%
eTapyia
Y100éTnon améd emixeIipRoEIg/ETaIpEieg HETPWYV OTTWG N THAEpYaTia, Ol
Bpe@ovnITiakoi oTaBuOoi EVTOG TNG ETTIXEIPNONG, ETTEKTAOCT YOVEIKWV 15% 15% 15%
adeiwv KTA
AuvatéTnTa TnAEpyaciag o€ VEOUg YoVEig (epyacia atrd To oTriTI) 15% 10% 11%
Evioxuon Tou TTpoypduPaTOG «VTAVTA OTO OTTITI» 3% 4% 3%

Al/AA 3% 3% 3%



«Zupdwveite N Stadpwveite pe TNV EVTaén OLKOVOULKWV
HETAVOOTWV Kat Tpooduywv nov Bplokovtal 6N oTn XWea KOG
OTO VOMLHO TTANOUOUO, WG EVOL LETPO OLVTILUETWITILONG TOU

Snpoypadikol mPoBARHATOG TNG XWPAG;»
(N=1.004)

Suupwvw
20%

Alapwvw
46%
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MaAAov
CULPWVW
17%




«Zupdwveite N Stadpwveite pe TNV EVTaén OLKOVOULKWV
METAVOOTWYV Kal tpoodUywv rov Bplokovtal nén otn XWea KOG
OTO VOMLHO TTANOUOUO, WG EVOL LETPO OLVTILUETWITILONG TOU

dnuoypadikol mMpoBARHATOC TG XWEAG;»
(N=1.004)
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17-24 etwv*  25-34 etwv  35-44 etwv  45-54 eTwv  55-64 etwv 65 eTwv Kal dvw  ZYNOAO
ZUNPWVW 19% 19% 16% 16% 22% 23% 20%
51% 42% 36% 29% 38% 36% 37%
MdAAov cupewvw 32% 23% 20% 13% 16% 13% 17%
MaAAov diapwvw 27% 17% 15% 12% 9% 10% 13%
i 42% 53% 59% 68% 57% 63% 59%
Alapwvw 15% 36% 44% 56% 48% 53% 46%
AT/AA 7% 5% 4% 3% 6% 1% 4%
. . , . . Agv pg agopd/
1 - Apiotepd 2 - Kevrpoapiotepd 3 - Kévtpo 4 - Kevrpodedid 5 — Aedia A£V GTTOVTGO ZYNOAO
ZUPNPWVW 41% 22% 19% 14% 12% 15% 20%
60% 49% 38% 34% 25% 24% 37%
MdAAov cup@wvw 19% 27% 19% 20% 13% 9% 17%
MaAAov diapwvw 7% 16% 13% 16% 11% 14% 13%
i 34% 45% 60% 63% 75% 70% 59%
Alapwvw 27% 29% 47% 47% 64% 56% 46%

Ar/AA

%

5%

2%

3%

4%
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